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Background

] Cardiovascular disease remains the leading cause of
death in the United States

] San Diego and cardiovascular disease
» Heart disease and stroke together are the leading cause of death
= Nearly 5,000 deaths annually from heart disease (rate 112)
] Risk factors have been identified for which effective
interventions exist (ABCS)




San Diego County Health and Human Services

Stakeholders in Cardiovascular Disease Prevention

] Live Well, San Diego!

] Communities Putting Prevention to Work (CDC grant)

» Reduce chronic disease by physical activity, nutrition, and
school environments

J Community Transformation Grant (CDC grant)

» Tobacco free, active living, healthy eating, reduce hypertension and
high cholesterol

] Beacon Grant (NIH)

» Health information exchange

http://www.sdcounty.ca.gov/hhsa/programs/sd/health_strategy agenda/index.html



How It All Started

] Coordinated effort to improve quality
> State Department of Managed Health Care % Heaitn®ure |
» Medical groups beyond managed care organizations
» UC Berkeley School of Public Health
» Rand Health (GO Grant)

] Goal: Achieve national HEDIS 90% percentile targets
» Blood pressure, lipids, blood sugar

] University of Best Practices meetings
» Monthly meetings
» Physicians, nurses, administrators, pharmacist
» Discuss successful strategies
» Now sharing data among group participants

HEDIS, Healthcare Effectiveness Data and Information Set




Be There Campaign

] Concept: “Heart Attack and Stroke-free Zone”
» Audacious goal to capture attention
» Extends the risk reduction efforts to all citizens
» Actively engages persons in their own health (care)
» Conveys ownership to population
» Taps in to community pride

1 Aim: Achieve both screening for risk factors and
compliance with interventions

] Funding: $650,000; philanthropy
] Steering Committee: Private-public partnership




San Diego Demonstration Project

Going Emotional!

] Emotional “tug” is critical for commitment
to change one’s behavior

] Benefit to those we love can be a bigger driver
than benefit to oneself

] Caring for one’s own health makes it possible
to “be there” for those we love! ‘

“When something is missing in your life,

it usually turns out to be someone”.
—Robert Brault




Be There Campaign
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Be There Campaign

] Technology integration
» Important differentiating component of the Campaign

» Incorporation of innovative medical and health related technological
advancements to enhance target user groups’interest, adherence, and
participation in the program

Wireless Heart Monitors s Wireless monitors to track
exercise regime

Pill bottles that monitor Smart Phones to track and report vitals
medication adherence




Selected Implementation Activities

] Recruit physicians using University of Best Practices

] Screening events
» Shopping malls, pharmacies, schools, faith based groups

] “Be There San Diego”

» Pins worn by pharmacists and medical office staff
» Bus to implement screening across county

] Multimedia advertising campaign across all media
platforms

] Social media viral campaign to connect with community

Detailed implementation tactics have been developed butas-an-everview; here is a summary of some of the
patient engagement strategies that will be used by the “Be There San Diego” campaign




Be There Campaign

HIS FIRST, PERFECT WAVE ¢
N BETHERE.

4

Heart Attack and Stroke are preventable. See your doctor today to find out your risk for heart
disease and stroke and to get on the right treatments to reduce your risk for premature death

Take charge of your health today and visit:
www.betheresandiego.org

be there.
The campaign to make San Diego a heart attack and stroke-free zone. sawn diego




Be There Campaign

IT'S HER TIME TO SHINE.
BE THERE.

Heart Attack and Stroke are preventable. See your doctor today to find out your risk for heart
disease and stroke and to get on the right treatments to reduce your risk for premature death

Take charge of your health today and visit:

www.betheresandiego.org |l it

be there.
The campaign to make San Diego a heart attack and stroke-free zone. san diego
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Be There Campaign

“THE THING | MISS MOST, DAD, IS
OUR. HEART-TO-HEARTS.”

Every 5 hours some-
one in San Diego dies

.| from stroke.

Heart Attack and Stroke are preventable. See your doctor today to find out your risk for heart
disease and stroke and to get on the right treatments to reduce your risk for premature death.

Take charge of your health today and visit: w
www.betheresandiego.org || U

be there.
The campaign to make San Diego a heart attack and stroke-free zone. san diego




Be There Campaign

DAD, YOU NEVER LET ME WIN.
NOW, | WOULD DO ANYTHING TO
HAVE YOU BEAT ME ONE MORE TIME.

Heart Attack and Stroke are preventable. See your doctor today to find out your risk for heart
disease and stroke and to get on the right treatments to reduce your risk for premature death.

Take charge of your health today and visit: WWW
www.betheresandiego.org || U
eart'disease kills over 100,000
Ca\{fornians each year. be there.
The campaign to make San Diego a heart attack and stroke-free zone. san diego
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Way Forward

] In response to a call to action to eliminate cardiovascular
disease from San Diego
» The entire medical community has organized
» Philanthropy has been received
» Patient activation campaign has been developed

» Strong integration with San Diego County health programs has been
established

] Create a program that can be used in cities throughout the
country




Be There Campaign

BE THERE FOR YOURSELF,
YOUWR LOVED ONES, AND

OUR COMMUNITY

Heart Attack and Stroke are preventable. See your doctor today to find out your risk for heart
disease and stroke and to get on the right treatments to reduce your risk for premature death.

Take charge of your health today and visit:
www.betheresandiego.org

be there.
The campaign to make San Diego a heart attack and stroke-free zone. can diego
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http://millionhearts.hhs.gov



